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The evocative term outbreak brings to mind Ebola, tuberculosis, and other feared conditions typically associated with external threats from poor countries. 2, 3 By juxtaposing this message with the picture, the threat has been rebranded to be the community itself.
The potential adverse eff ects of public health interventions have become an important area of investigation in recent years, and much remains to be done to better understand and prevent unintended social harm, including stigmatization. 4, 5 In this case, the billboard elicited a community response within days of being put up. Rather than accept the "I am an outbreak" message, the graffi ti sprayed on top of the advertisement asserts a far more positive theme: "[I am] Beautiful."
